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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Overview

In Brief

We won a four-way creative pitch in October
last year; being appointed lead agency for a full
rebrand. The brief asked for an ownable and
distinguishable brand identity; retaining the
positive associations from the genre of science
fiction, whilst appealing to a broader audience
and embracing the benefits of imagination.

The channel approached us with the name
change already a large part of their strategic
thinking. Syfy - unlike the generic entertainment
category “sci-fi”- establishes a uniquely
ownable trademark that is portable across all
nonlinear digital platforms and beyond; from
Hulu to iTunes. Syfy also creates an umbrella
brand name that can extend into new adjacent
businesses under the Syfy Ventures banner,
including Syfy Games, Syfy Films and Syfy Kids.

P

Best Identities 2009

Our project won a place in the
Top 10 of the Best Identities of
2009 with Brand New.

Testimonial

‘As our key partner in the
evolution of new the Syfy, Proud
Creative has applied an unrivaled
level of taste to their work -

and our brand. They have an
indispensable ability to divine
smart solutions that are boldly
creative and strategically sound
and innovative.’

Michael Engleman
Vice President, Creative, Syfy
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Brand New

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Core identity

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Core identity

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.

Syfy Start: Brand + Qualification / Use like a sentence in regular weight
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Syfy tail: Qualification + Brand / Start with leading caps in regular weight
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A Proud Creative Case Study

Sci Fi Channel

Full Programme / Rebrand

Stationery

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
identity Elements

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Advertising Templates

Brief:

The brief asked for an ownable
and distinguishable brand
identity; retaining the positive
associations from the genre of
science fiction, whilst appealing
to a broader audience and
embracing the benefits of
imagination.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Infographics
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Infographics

Onscreen:

A television brand lives between
the programmes. We created

a system where the viewer is
encouraged to stay not only
through the use of interesting
idents but by guiding them
through the break with a constant
right to left movement.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
|ldents (Hardsoft Balls)

Idents:

‘Syfy Encapsulates Energy’. Each
animation focuses on a different
type of energy form; giving us a
variety of moods, textures and
tones within the set of idents.
Whilst all the different forms
have energy, each animates with
different behavior, from graceful
and organic to more erratic.

P
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Idents (Origami)

Idents:

‘Syfy Encapsulates Energy’. Each
animation focuses on a different
type of energy form; giving us a
variety of moods, textures and
tones within the set of idents.
Whilst all the different forms
have energy, each animates with
different behavior, from graceful
and organic to more erratic.
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A Proud Creative Case Study

Sci Fi Channel
Full Programme / Rebrand
Idents (Carnival)

Idents:

‘Syfy Encapsulates Energy’. Each
animation focuses on a different
type of energy form; giving us a
variety of moods, textures and
tones within the set of idents.
Whilst all the different forms
have energy, each animates with
different behavior, from graceful
and organic to more erratic.

P
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A Proud Creative Case Study

Thanks.

Proud Creative Selected Press & Awards
Unit 16, Second Floor

Shoreditch Stables North -

138 Kingsland Road égb ﬁ graflk-

London E2 8DY

Proudcreative.com = A
hello@proudcreative.com Im @ 'hnards
+44(0)20 77296170

Q design: Broadcast
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